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Semurnl Kasih by 7-Eleven .
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worth of food and non-food items

from its annual Semurni
Kasih campaign.

For the sixth year running, the
successful charity-based initiative
encourages its nationwide store
customers to donate items

from 7-Eleven stores
and dropping them into
contribution boxes set up in the
stores itself. The items are then
distributed to 145 charities and
charitable causes throughout
the country.

This year, the Semurni Kasih

2015 campaign ran from June 16

until July 27. Items collected
amounted to at least RM1,000,000
more than the year before. Among
the items donated were canned
food, biscuits, detergents

and medication.

.Since the inception of the
programme in 2010, 7-Eleven
Malaysia has donated more than
RMS8,000,000 worth of necessities

to theunderprivileged. < = ¥y
At the recent national-leveb
handover ceremony, which
was attended by representabv&_”
from over 8o beneficiaries, 7-
Eleven Malaysia CEO Gary
Brown (pix, centre) mentioned
that Semurni Kasih is just one of
the avenues for the company to
glWOur C':SDRtlle tin lugltflights
] initiative
our tagline ‘Always There For You/,
aswe ely extend the B
possible support to our co 3
We could not hmve done it without
the support of our customers and:
we are truly humbled by the show
of unity from our fellow Malaysians
to care for the less fortunate,”

Brownadded. . S

He concluded by saying, “ng
look forward to the contmued

CSR initiatives, as we seekto
continue addmg value to our local
communities as a canng
corporate cmzen.




